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1. Course name, ECTS, quarter/semester, contact hours
Creative and Cultural Industries
Academic year: 2017/2018
Status: Minor
The course is held by: St.Petersburg School of Economics and Management, Department of Management;
Venue: Department of Management (St. Petersburg campus)
Hours: 60 class hours (lectures — 20 hours, seminars — 40 hours)
Language: English
Duration: 2 Modules
Program: 38.03.02 Management

2. Author of the course
Marina Matetskaya, Associated professor, PhD in Economics

3. outline
The program gives students an idea of the different views on culture, on current changes of cultural and creative
industries in modern society. The course examines both theoretical basis for the development of creative industries and an
extensive amount of case studies that allows students to trace the origin, evolution and prospects of creative industries at
global, regional, national and local levels. Course topics include issues related to the process of cultural production, cultural
policy, provides students with opportunities to explore and analyze the interaction of culture, business and politics.

Course objectives

The course is aimed at providing students with comprehensive knowledge of both academic research in festival
studies and its practical application. Students will be introduced to the existing theories in festival management, learn best
practices of Russian and international festivals, receive expertise from industry practitioners.

The specific learning objectives of this course are as follows. At the end of the semester, students who have
successfully participated in this course should be able to:

1. explain and interrogate the concepts of culture, creativity and entrepreneurship and the relationships between
them;

2. place culture, creativity and enterprise within a range of cultural, social and economic contexts;

3. interrogate the professional, organisational and institutional implications of the roles of creativity and
entrepreneurship;

4. explain, interrogate and apply business models, concepts and theories to arts, cultural industries and creative
industries;

5. develop a critically informed approach to understanding professional development issues in relationship to
creative entrepreneurship in the cultural field.

Students are supposed to acquire the following competencies:

- to evaluate critically and creatively current issues and research in Cultural and Creative Industries;

- to demonstrate a comprehensive understanding of research techniques, applicable to their own research interests,
within the field of culture, creativity and entrepreneurship;

- to demonstrate a comprehensive understanding of business models concerning cultural projects, creative
entrepreneurship;

- to apply these techniques to a range of theoretical and practical concerns in the arts, cultural and creative
industries;
- to be able to understand the business models of existing organizations and companies, existing in the field of
creative and cultural industries; and to be able to create own ideas on start-ups in creative fields

— to works in mini groups discussing the projects of creative startups and cases; to work in joint teams independently .

Course pre-requisites
English — advanced level
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4. Course structure

The course “Creative and Cultural Industries” is organized using the following educational technologies: role playing,
research games, group discussions with cognitive mapping, debates, presentations etc. During the course students will discuss
several videos with presentations of the best research practices.

Course is composed with lectures, seminars, case studies, group work and individual projects. It also requires from
students to prepare a great deal of work at home.

Ne | Topics of the course Total Class hours Homework
(hours) |(hour)
including
Lectures |Seminars
1 |[Creative and Cultural Industries: Basic Concepts and 24 4 4 10
Approaches to the Sector Definition
2 |Business Model Canvas, a tool for describing, 30 4 6 20

analyzing, designing business models in creative and
cultural industries

3 |From idea to product. The concept, value 34 4 10 20
proposition Start-up metrics and finance. Models of
monetization.

4 |Skills and Career for the Development of Creative 24 4 10 10
Industries

5 |Cultural Policy: from Cultural Institutions to the 24 4 10 10

Development of the Creative Economy

Total 190 20 40 130

Course content
Section 1. Creative and Cultural Industries.

Lecture 1. The concept of cultural and creative industries are determined with different approaches to the concept of
"creativity". Development of creative and cultural industries is estimated on the basis of consumer needs and interests of
producers and state institutions. The role of creative industries in the development of regional and global economy is
identified.

Seminars 1-2. Identification and study of approaches to the definition of creative industries.

Section 2. Business Model Canvas, a tool for describing, analyzing, designing business models in creative and
cultural industries

Lecture 2. The concept of business model. Business model classification. Business model design. Value propositions.
Target customer segments. Distribution channels. Customer relationships. Value configurations. Commercial network. Partner
network. Cost structure. Revenue model.

Seminars 3-4. Business model development. Application of business models to creative projects and organisations.

Section 3. From idea to product. The concept, value proposition. Start-up metrics and finance. Models of
monetization.

Lecture 3.
Idea generation and selection. Idea development. The concept of new venture. How to make you concept “doable”.
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Seminars 5-6. Presentation of the ideas in groups. Case studies. Discussion.

Section 4. Skills and Career for the Development of Creative Industries

Lecture 4. Consider the knowledge, abilities and skills required for creative entrepreneurships and projects. Assess
trends in the development of Cl market. Features of labor in the field of CI (self-employment, freelance, project management).
Seminars 7-8. Team building. Group work. Case studies. Discussions and presentation.

Section 5. Cultural Policy: from Cultural Institutions to the Development of the Creative Economy

Lecture 5. Models of cultural policy. The role of the state in the production and accessibility of cultural goods. Forms
of cultural policy, the role of government agencies and non-profit foundations. The transition from a cultural policy (the
support of cultural organizations) in the development of creative economy. Experience of the UK, the USA, Australia, Canada,
Europe, China, Russia. Creative entrepreneurship and programs to support creative projects.

Seminars 9-10. Business plans for the start-ups. Group work. Case studies. Discussions and presentation.

Homework

Homework is writing an essay on the theme "Creative Industries” using not less than five sources, with 3 of them
should not be listed in basic course literature. Student performs written work individually, 7-10 thousands marks in English
and uploads it into the LMS regarding deadline.

In essay, the student has to demonstrate knowledge of the main concepts of the course, to formulate their own original
point of view on the issue of research making arguments with knowledge of cases, theory and research results.

Topics for the essay could be formulated but not limited with following topics:
- Cultural and Creative Industries form theory to pracice
- Creative Class — the concept and debates
- CCI: a snapshot of trends and technologies
- How to grow the creative economy?
- Rethinking CCI — new business models (museums, digital arts, public spaces....)
- CCl in Russian regions

Exam

Final exam consists of the group project presentation. Groups involve approximately 10-15 students.

Project: Develop and introduce the concept of startup to be successful in the creative industry at all levels represented
in the course

1. It has to be scaled up to the national and/or global economy. (Strategy, business investment component)

2. Project should be embedded in the structure of an existing or prospective development of government policy of
cultural industries (Social responsibility and GR)

3. It has to have a clear plan for development in urban space - a detailed description of the specific basis for the start
(tactics, risks, death valley, flexibility)

4. Describe the internal structure of new business, as well as the phases of its development (operational level,
teamwork, evaluation of the individual work of each student in the group)

5. Assessment

Demonstrating the ability to apply breadth and/or depth of knowledge to a complex specialist area;

Drawing on a range of perspectives on an area of study;

Evaluating received opinion;

Making sound judgements whilst understanding the limitations on judgements made in the absence of complete data. \
Team work

Analyzing data, making decision

eookrwnPE

The sum of homework grade and class work is Controlling Grade.
Final Grade is calculated using the formula:
Final Grade = 0,4*Class Grade + 0,3*Essay + 0,3*Exam

Grading Criteria
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Evaluation of all forms of monitoring is set on a 10-point scale. The minimum amount of the printed version of the
report is at least5 pages. In assessing the tutor is guided by the following criteria:

e that the content of the work is in accord with the selected topic;

e compliance with the requirements of the design, including title page, as well as spelling, punctuation and
style errors;

e clarity and consistency of presentation;
depth analysis of the situation;
deadline;
conclusions and reasoning of decisions;
introduction and conclusion, which reflect changes in the system of "before the proposed solutions" in “after
the proposed solutions".

Given the above basic criteria for evaluation of homework and home assignment the teacher evaluates it on a 10-
point scale.
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1 ObaacTb NPUMECHCHUSA 1 HOPMATUBHBIC CCBIIIKA

Hacrosmas pabodas mporpamMMa JUCHUIIIMHBI YCTaHABIMBACT MHHUMAJbHBIC TPEOOBAHHSA K 3HAHMAM M yMCHHAM
CTYZIEHTA, a TAKXKE OIPEACIIACT COCP KaHNe W BUBI yICOHBIX 3aHATHH H OTYETHOCTH.

ITporpamma mpeaHa3HadeHa A IPENoAaBaTele, BeIyNX TUCHUILINHY «KpeaTuBHbIE U KyJIbTYPHBIC HHAYCTPHNY,
y4eOHBIX aCCHCTEHTOB U CTYICHTOB, N3yJalONINX JUCIUIIINHY.

2  enau ocBoeHHS TUCIHUNIHHBI

«KynbTypHBIE U KpeaTHBHbIE MHIYCTPUN» SIBJIAETCS MEXIUCLUIUIMHAPHBIM KYpPCOM, B KOTOPOM paccMaTpUBarOTCA
OCHOBBI (DYHKIIMOHUPOBAHHS M B3aMMOJICUCTBUS MEXIY Pa3IMYHBIMH OPraHU3aLMsIMH BHYTPU T.H. CEKTOPA KYJIBTYPHBIX M
KpPEaTHBHBIX WMHAYCTPUH, a TakXKe pa3BUTHE MAHHBIX CEKTOPOB B TJ00anbHOH 3KOHOMHKE. KynbTypHBIE M KpeaTUBHBIC
unayctpun (B tpaktoBke IOHKTAJI, 2010) mpencraBnsitoT coOoll JUHAMHYHO pPa3BUBAIOLIMECS] HalpaBjieHHs Ou3Heca B
oTpacisx Meaua, Ju3aiHa, KyJIbTypHOTO IPOU3BOJACTBA U HACIEIUS, HHAYCTPUH Pa3BICUEeHUH U TIp.

Jlornka Kypca mocTpoeHa C y4eTOM IJI00aIbHBIX TEHACHINH Pa3BUTHSA KPEATHBHBIX MHIYCTPHH, U B TO XE BpeMs
MUMEET CPaBHUTEIBHYIO IIEPCICKTHBY (OLEHUTh PAa3BUTHE KYJIbTYPHBIX M KpEaTWBHBIX MHAycTpuu B Poccmm u B Opyrux
cTpaHax). /laHHBIN (OKyC mMporpaMMBbl JeNaeT €€ MHTEPECHOW IS M3YUEHHUs CTyICHTaMH PAa3IHYHbIX CHEHUaIH3alui |
HalpaBJIEeHUH, TaK KaK I03BOJSIET pa3pabaThIBaTh CTYACHUYECKHE NMPOCKTHI IO OTIACIbHBIM IeorpaduiecKuM peruoHaM |
KOHKPETHBIM OTPacJIIM B paMKaX KPeaTUBHBIX MHIYCTPHIl.

[Iporpamma naer cTyneHTaM TNpPENCTaBICHHE O Pa3lMYHBIX B3IVISAAX Ha KyJIbTypy, 00 M3MEHEHHH pOJIH, GOpM U
COJZIepKaHUSI KyJIbTYPHBIX M KpEAaTHUBHBIX HHIYCTPHH B COBpPEMEHHOM ofmecTtBe. B Kypce paccmarpuBaroTcs Kak
TEOPETHYECKNE OCHOBBI Pa3BUTHS KPEaTHBHBIX HHAYCTPHUH, TaK U MIHPOKOE MCIIOIb30BaHNE KEHCOB, YTO MO3BOJISIET CTYACHTAM
MPOCIC)KUBAaTh BO3HUKHOBEHHE, pPa3BUTHE W IEPCHEKTHUBBl TBOPYECKUX HHIYCTPUH Ha TIJIOOQIBHOM, PETHOHAJIBHOM,
HAllUOHAJIBHOM M MECTHOM YpOBHAX. TeMBI Kypca OXBaThIBalOT BOIPOCHI, CBA3aHHBIE C IpollecCaMU KyJIbTYpHOTO
MIPOM3BO/ICTBA, KyJbTYPHOH MONUTHKH, IIPEJOCTABIACT CTyAEHTaM BO3MOXHOCTH [UIS M3YyUEHHs M aHAJIN3a B3aUMOJEHCTBUSA
KyJIbTYpBI, OM3HEcCa U MOJUTHKH.

3 Kommnerenuun odyuaromerocsi, opMupyemsie B pe3y/IbTaTe 0CBOCHHS JTHCIHILIMHBI

B pesynbraTe ocBO€HUs JUCLHIUIMHEI CTYJEHT JOJDKEH 3HATh:

Konnenuun 1 nogxoasl K ONpeNeNe U0 KyJIbTYPHBIX U KPEATUBHBIX HHAYCTPUIL;

3HaueHHE U POJIb KPEATUBHBIX OPraHU3alli B COBPEMEHHOM OOIIECTBE (B TEOPUH M HA MIPAKTHUKE), UX BINSHHUE HA
pa3BUTHE TUIHOCTH U Pa3IUIHBIX COOOIIECTB;

e dopMbI BeZIeHUS OCYIIECTBICHHUS ACATEILHOCTH B chepe KpeaTUBHBIX MHAYCTpHii B Poccuu B Mupe
(TIpeAnpUHUMATETHCTBO, HEKOMMEPUECKOE U COIMATbHOE MPEAIPHHIMATEIBECTBO, TOCYAaPCTBEHHBIN CEKTOD);
Oco0eHHOCTH MPOIIECCOB MPOM3BOACTBA U MOTpedieHns B cepe KPeaTUBHBIX UHIYCTPUil;

ITpyHIMIBI IOCTPOEHUS U pEeAIU3ALMU KYIbTYPHON NOJUTUKU B COBPEMEHHBIX YCIOBHUSX.

B pe3yiibTaTe OCBOCHUA AUCHUIIJIMHBI CTYACHT OCBAMBACT CICAYIOIINE KOMIICTCHIINU:

VYposenb ®opmbl 1 MeTOJBI 00yUeHNS,

Z[CCKpI/IHTOpLI — OCHOBHBIC ITPU3HAKHU

Konmo | ocBoenust CIIOCOOCTBYIOIIHE
Komnerenmus OCBOEHUS (TTOKa3aTeNy JOCTHKEHHS
HNY |xomnereHn (OpPMHPOBAHUIO U Pa3BUTHIO
pe3ynbTara)
207t KOMITETEHIIMU

CniocobeH paboTtath B YK-2 PB/CJ] | Opranusyet rpynmnoBy paboTy npu Cemunapckue 3auamus, pasoop
KOMaH 1€ BBITIOJTHEHUH OOLIEro MpoeKTa (B Kelico8, CamMocmosamensHas u

paMKax JAUCIMIUIMHBI) ¥ UCTIONHSET npoexmmuasn paboma cmyoeHmos

pasHbIe POJIM B KOMAH/IE;
OCYIIECTBIISIET KOMMYHHUKAIIHIO (B TOM
YHCJIE JUCTAHIIMOHHO) MEXITY
Y4YaCTHUKaMH KOMaHbl; y4aCTBYET B
BBINIOJTHEHUH UHUBUAYAIbHBIX U
COBMECTHBIX 3aJJaHUIl B paMKax
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OH3HEC-TIaHbI CO3adaHHuA
CTapTanoB U IIPOCKTOB B
KpCaTHBHBIX HHAYCTPUAX

TEOPETHYECKUX MOJIOKEHUN 1
MPHUMEPOB U3 MPAKTUKH KPEATUBHBIX
HHAYCTPH, paCCMAaTPHBAEMBIX B
Kypce, BBISBIIATh HAIIY YCIIEHIHOTO
B3aUMOJEHCTBUS KYJIbTYpHI,
KpPEaTHBHOCTH U
npeanpuHuMaTenscTa. [lonumaer
BO3MOKHOCTH OOOCHOBAHUsI IPOEKTA C
TOYKH 3PEHUS] aHAIIN3a UMEIOLIETOCs
WM TEPCIEKTUBHOTO Pa3BUTHS
rocyJ1apCTBEHHOH MOJIUTHKH,
TOPOJCKOTO Pa3BHUTHs, PA3BUTHUS
OTpacieil KpeaTUBHBIX HHAYCTPUH,
U3MEHEHHUs TeHCHIIUI Ha PBIHKE
Typu3Ma

YpoBeHb ®opMbl 1 MeTOIBI 00yUEHUS,
JleckpunTOphl — OCHOBHBIE ITPU3HAKH
Konmo | ocBoenust CIIOCOOCTBYIOILUE
Komnerenmus 0CBOEHUS (TTOKa3aTeN JOCTHKEHHS
HNY |kommereHn (OPMHPOBAHUIO U PA3BUTHUIO
pe3ynbTaTa)
3074 KOMTIETEHITHA
TPYIIIOBOTO POEKTa
Crioco6eH yIpaBIsTh CBOMM YK-1 PB/CA | Ymeer muiaHHpOBATH CBOIO Cemunapul, camocmoamenvhas
BpEMEHEM, BEICTPANBAaTh U WHIWBUAYAIBHYIO NESITeIHHOCTD B u npoexmuas paboma
peaTn30BBIBaTh TPACKTOPHUIO paMKax caMOCTOSTETIHLHOM paboTHI 110
caMOpa3BUTHS Ha OCHOBE 3aIaHIsIM KypCOB; COOMIOIaeT
TIPUHITUIIOB 00pa30BaHUS B YCTaHOBJICHHBIC CPOKHU BBHITIOJTHEHUS 1
TEUYEHHE BCEH JKU3HU / cmaum paboT 1o Kypcam MaifHopa.
Crioco6eH oCyIIeCTBIAT IIK-A PB/C]] | Bnanmeer meTomamu cOopa u Cemunapul, camocmosmenvHas
cbop, aHanmu3 u 00paboTKy cucteMaTH3anuu HHGOPMAIUK; yMeeT | paboma, npoekmuas paboma
JTAaHHBIX, HEOOXOIUMBIX ISt MPUMEHSTh UX JJIS PEIICHUS
PpeLICHUsI TOCTaBICHHBIX KOHKPETHBIX 33/1a4; Brnaneet
HCCIIeJ0BATEIbCKUX U METOJIaMH ONPE/IeNICHHs] PhIHKA,
MIPOEKTHBIX 337134 MOTPEOHOCTEH IEIICBOM Ay TUTOPHU
CriocobeH pazpabaThIBaTh T1IK-b PB/C]l, | T'oTOB Ha OCHOBE KOHIICTILIHA, Jlexyuu, mamep-kaaccul,

CeMUHapcKue 3anamusl u
camocmoAamenvbHas pa6oma

4

MecTO TUCHUIIIMHBI B CTPYKTYpE 06pa30BaTeJ’ILHOﬁ nporpamMmmal

Hacrosimiass AuCUMIUIMHA OTHOCUTCS K JUCLMIUIMHAM 10 BbIOOpY (MaiiHOp «KpeaTuBHbIE M KyJIBTYpHBIE

UHIYCTPHH»)

I/I3yquHe I[aHHOﬁ JUCHUITIINHBI 6a3preTC$[ Ha CJICAYIOIHNX JUCHUIINIMHAX U BJIAACHUN CICAYIOUIMMU 3HAHUAMU U

KOMIICTCHIIMSIMHU .

e English (advanced intermediate or advanced level)

L4 HpOXO)K,Z[eHI/Ie KypCOB IIO BBG,HGHI/IIO B COIHOJIOTHIO, PernonannHoe Ppa3BUTHC, HpOf:KTHLIﬁ MCHCDKMCHT

PCKOMEHAOBAHbI, HO HE 00s13aTeNbLHEI
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5 TemaTuvecKuii NJIaH y4eOHOMH TUCHUILIUHBI

OBBEM JJUCHUITJIMHBI - 5 3aueTHBIX eIUHUI]

CamocTos-
AyauTopHbIE Yackl
TenpHas paboTa
Ne Hazpanue pasnena Beero
4acoB
Jlexmn CemuHapHI
1 KynbTypHBle M KpeaTHBHbIE HHIYCTPUHU: OCHOBHBIE 56 6 10 40
MOHSTHUS M TIOAXO/IBI K OIIPEIEICHHIO CEKTOPOB.
2 KynbTypHas MOJIUTHKA: OT OpPraHU3aIMi KyJIbTypHl K 34 4 10 20
Pa3BUTHIO KPEaTHBHONW 3KOHOMHKH
3 KynbrypHBIE M KpeaTHBHBIE MHIYCTPHUH B TOPOJICKOM 56 6 10 40
(TeppuTOpHATHHOM) ACTIEKTE
4 HaBbIku u mpodeccun A1t pa3BUTHS KPeaTHBHBIX 44 4 10 30
UHAYCTPUH
Hroro: 190 20 40 130
6  DopMbl KOHTPOIIS 3HAHUH CTY/IEHTOB
Tun xoutpons | ®opma KOHTPOJISA 1 Moaynb [TapameTpsbl
1 2
Occe Ha TeMy «KpeaTtnBHbIE MHAYCTPHUWY», TTHCHMEHHAS
paboTa, BEINOIHEHHAs HA OCHOBE aKaJIeMUYECKUX UCTOYHHUKOB (3
JomarmHss paboTa 4
U3 HUX HE yKa3aHbl B CIIUCKE JIMTEPATYpPhI K IporpaMme), 00beM
7-10 ThIC.3HAKOB, HA AHTJIMMCKOM SI3BIKE
Pabora Ha CeMHMHAapCKHMX 3aHATHSX CKJIAJbIBACTCS W3
JBYX OONBIIMX OJIOKOB: pa3paboTKa MPeUIOKeHUH 10 CO3/IaHNI0
Pabota Ha cTaprarma B COCTaBe INPOCKTHOW TPYIMIBI M Pa3op KEHCOB IO
CEeMUHAPCKHUX * * TemaM Kypca. IloaTomy oTpabarhiBaloTCs HAaBBIKM KOMAaH/IHOM
3aHATHAX pabOTBl M B3aMMOJICHCTBUS, BBICTYIUIEHHE C IPE3CHTAIMAMH.
IIpn pa3dope KeHWCOB BaXHBIM SBISIETCS AKTUBHOCTH B
JIUCKYCCHUH, apT'YMEHTUPOBAHHOCTh MO3HUIIMH aBTOPA.
CBsi3aHa C MOMCKOM M HW3y4YCHHEM HMCTOYHHUKOB IO
TeMaM Kypca (Kak akTyajgbHas HH(OpPMAIMsl OTHOCHUTEIBHO
pa3BUTHUA KpEaTUBHBIX HWHIYCTPUM UM KOMIIAHUH, Tak U
TEOPETHYECKHEe M KOHLENTYyalbHble PadOTHI MO TeMaM Kypca).
CamocrosTenpHas - - N3yuyenne wmartepuanoB M ux uHTepnperauus. Iloaroroska
pabora ITUCEMEHHBIX paboT. Bosbioil 670K camMocTOSTENHHON paboThI
CTYJICHTOB CBSI3aH C Pa3padOTKON COOCTBEHHOW WJIEW cTaprara.
PaGora BbImonmHSETCS 1O 93TamaM, KaXIbli W3  KOTOPBIX
oOcyXaaeTcss Ha CEMHHAPCKOM 3aHSATHH (Ipe3eHTally TPYIIII,
obcyxnenue, popmatsl padotsl PechaKucha u mp)
. OK3aMeH
Urorosblii * 3amuTa rpyninoBbIX IPOEKTOB 0 TeMaM Kypca
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7  Kpurepuu oneHKH 3HAHWH, HABBIKOB

[IpenonaBarens oneHUBaeT paboTy CTYJCHTOB HA CEMHHAPCKHUX 3aHATHAX 110 CICIYIOIMM IapaMeTpaM:

- aKTUBHOCTb CTYJCHTOB B INICKYCCHSX;

- YMEHHE M3JIaraTh COACPIKAaHNE U IpeuIaraTb COOCTBEHHYIO KPHTHIECKYIO OLICHKY MaTepHaOB, 3aaHHBIX JJI
YTEHHUS U MOATOTOBKH K CEMHUHAPY;

- y4acTHs B TPYIIOBEIX (popMax paboTsl Ha ceMuHape (paboTa B KOMaHIaX ¢ KecaMH, AeJIOBbIe UTPHI U Ip.)

- TOYHOCTh (POPMYIIMPOBKH HUCCIICIOBATEIBLCKUX BOIPOCOB, 3a/1ad, METOIOB

- UCTIOJIb30BAaHUE MAaTEPHAIOB HAYYHBIX UCCIIEIOBAHUN M PEAIBHBIX ITAHHBIX IIPH BBITTOJIHEHUH 3a1aHUH

- YMEHHE M3J1araTh MMCbMEHHO M YCTHO CBOW MBICIIH Ha aHTJIMHCKOM SI3bIKE

Bce nucpMeHHBIE pabOTHI IO KypPCY JOJIKHBI OBITh CIaHBI CTPOTO IO YCTAHOBJICHHOTO MPEIoIaBaTesieM Cpoka (JIeHb
W Yac) MO JJICKTPOHHOH mourte. Pabora, caaHHAs MOCIIC YCTAaHOBJICHHOT'O CPOKa, HE OICHMBACTCS M HE 3aCYUTAHA Kak
BBIIIOJIHEHHAS.

CTyAeHTbI, OTCYTCTBYIOIIME HA 3aHSITUSAX, MOTYT MPEACTABUTH 3aJaHUsl CEMHUHAPCKHUX 3aHATHA MHUCHMEHHO IO
ANEKTPOHHOH MOYTE, [0 OTACIBHOMY 3aPOCy U JOTOBOPEHHOCTH C MPETO/IaBaTelieM CTPOro B paMKaX YCTAHOBJIEHHBIX CPOKOB
cmaqu pabor.

Kpumepuit ouenxu pabomuor na cemunapckux 3anamuax (0,y,.)

OHeHI/IBaeTCﬂ pa60Ta CTYACHTOB BO BpEM JICKIIMOHHBIX 1 CEMUHAPCKUX 3aHATHI (BI)ICTyHHeHI/Ie C YCTHBIM OTBCTOM, Y4aCTHC B
JUCKYCCHUH, OTBETHI HAa BOIIPOCHI, BBIIMTOJTHEHUE TPOBCPOYHBIX TECTOB U SaﬂaHI/Iﬁ 10 TCMaM Kypca).

OreHka Kputepuu BeIcTaBIEHHUS OLICHKH
«OTIUIHO» CryzneHT oOHapyKHBaeT BCECTOPOHHEE, CHCTEMaTHYEeCKOe U INTy0OKoe 3HaHuE yueOHO-
(8-10) MPOTrPaMMHOI0 MaTepHaja; IPUHUMAET aKTHBHOE y4acTHE B 0OCYXJICHHUH 110 TEMe

CEMHMHAPCKUX 3aHATUN; YCBOMJI OCHOBHYIO U JIOMIOJIHUTENIbHYIO JINTEPATYpY,
PEKOMEHIOBAaHHYIO MPOrPaMMOU; IMPOSIBIISACT TBOPUYECCKUE CIIOCOOHOCTH B IOHUMAHUH,
W3JI0)KeHUH W UCTIOIb30BaHUH YUeOHO-TIPOrPaMMHOTO MaTepHaa.

«Xopouo» CryneHT 0OHapy>KHBAeT MMOJHOE 3HAHUE y4eOHO-IIPOrPaAMMHOT0 MaTepHalia i OCHOBHBIX

(6-7) KaTeropHii Kypca; YCBOMI OCHOBHYIO JIUTEPATYPY, PEKOMEHIOBAHHYIO B IIPOrpamMmMe,
NPHHUMAET CHCTEMATHYECKOE YUacTHE B 00CY)K/ICHUSIX HAa CEMUHAPCKHUX 3aHSATHSX.

«Y IOBJICTBOPHUTEIHHOY CryneHT 0OHapy>KMBaeT 3HAHHS OCHOBHOTO y4eOHO-IIPOrpaMMHOr0 MaTepuaia B o0beme,

(4-5) HEOOXOIMMOM JIJIS TANTbHEHIel yaeObl, 3HAKOM ¢ OCHOBHOU JINTEpaTypoii,
PEKOMEHIOBAHHOM IPOrpaMMOH, y4acTBYeT B 00CY)KICHHH, 33/1a€T BOIIPOCHL

«HeynosnerBopurenpHo» (0- | CTyAeHT He MPUHUMAET y4acTus B 00CYKJICHHN HAa CEMUHAPCKOM 3aHATHH, He

2) 00Hapy>KUBaeT 3HAaHUSI OCHOBHOTO Y4eOHO-IPOTPAMMHOT0 MaTepuaa.

Kpumepuii oyenox camocmoamenvnoii paoomut (0 uy. pasoma)

CTyneHThI OTy4yaroT HHAWBUAYAIbHBIE U IPYTIIOBEIC 3aJaHMUS I CAaMOCTOSTeNIbHON paboThl. [Ipy BEIMOTHEHUH I'PYTIIIOBOTO
3a/1aHUs CTYIEHTBI [IOJIY4aroT €AUHYI0 AJIs BCEU TPYIIIbI OLECHKY.

Orenka Kpurepun BbICTaBICHUS OLIEHKH

«OTINYHO 3ajiaHue BBIMOJIHEHO B MOJHOM 00beMe, CTY/AEHT OOHapyKHUBAaeT BCECTOPOHHEE,

(8-10) cHCTeMaTHYeCKOe U ITy0OKoe 3HaHHe yueOHO-TIPOrpaMMHOT0 MaTepHaa, CBOOOIHO U
NPaBHJILHO ONIEPUPYET OCHOBHBIMU TEPMHUHAMH U MOHATHIMH Kypca.

«XopormIo» 3ajaHue BBINIOJIHEHO C HECYIIECTBEHHBIMH OIIMOKAaMU, CTY/IEHT OOHapYKUBAET IIyOOKOe

(6-7) 3HaHHE Yy4eOHO-TIPOrpaMMHOI'0 MaTepHalia, CBOOOIHO M MPABUIIBHO ONIEPUPYET OCHOBHBIMHU
TEpMHHAMH U MOHATHAMH Kypca.

«Y 10BIIETBOPUTEIHEHOY 3ajaHue BBIMIOIHEHO C CYIIECTBEHHBIMHU OIIMOKAMHU, CTYJEHT OOHApyXHBAET IOBEPXHOCTHOE

(4-5) 3HaHKE y4eOHO-TIPOrpaMMHOI0 MaTepHaa, OCHOBHBIX TEPMHUHOB M MOHSTHH Kypca.

«HeynosnerBopurensno» (0- 3aJaHue HE BBINOJIHEHO.

2)
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Kpumepuit ouyenxu oomamnezo 3a0anusn (Oyp3)

B kauecTBe jloMalIHero 3ailaHus CTYJICHT IHIIET 3cce Ha TeMy «KpeaTHBHbIE HHIAYCTPHNY, HCIIONB3YsI HE MEHEee ISITH
HCTOYHHKOB, IIPH 3TOM 3 M3 HUX HE JOJDKHBI OBITh yKa3aHBI B CIIUCKE JIUTEPATyphl B 3TOH mporpamme. CTyIEHT BBINOJHAET
MUCEMEHHYI0 paboTy o6bemMoM 7-10 THIC.3HAKOB, HA AHTIHICKOM SI3BIKE, COTJIACHO TPEOOBAaHMIM, M3JIOKCHHBIM HIDKE (CM.
pa3zen 9).

Kpome Toro, mpu HammcaHHMH 3cce, CTYOCHT JOJDKEH NPOJIEMOHCTPHPOBATH 3HAHHWE OCHOBHBIX IOHATHH IO TeMe
HCCIIeTOBaHMSA (TI0CCAPUi TEPMUHOB U TIOHITHIA).

OreHka Kputepuu BeICTaBIEHUS OLEHKH
«OTiIm4YHO» Tema MOIHOCTBIO PACKPBITA, JAHBI OCHOBHBIE IIOJIOKEHUS CTATbU U YETKO BBIPAXKEHA
(8-10) aBTOPCKasl MO3MIHS, UIMEIOTCS JIOTHYHBIE M 000CHOBaHHBIE BBIBOBI, paboTa oopmieHa

Ha BBICOKOM YPOBHE. ABTOp CBOGO)IHO OPUCHTUPYETCA B MaTCpUajIC, MOXKET
APTYMCHTHPOBAHO OTCTaWBATh CBOIO TOYKY 3pCHHS U OTBCTUTH HAa BO3HHUKAIOIINC
BOIIPOCHI. B pa60Te HET OIIHOOK (J'IGKCI/I‘ICCKI/IX, FpaMMaTI/I‘IeCKI/IX) B QHTJIMICKOM SI3BIKC

«Xoporoy Tema B 11€7I0M pacKpbITa, MPOCIIEKUBACTCS aBTOPCKAst MO3UIHS, CHOPMYIUPOBAHBI

(6-7) HEeoOX0MMBIe BBIBOJIBI, AaBTOP YBEPEHHO OPUEHTHpYETCS B MaTepuaie. Mimerorcs
3aMe4aHus / HETOYHOCTH B YACTH U3JIOKEHHS M OTIEIbHBIC HEJOCTATKU 10 0(OPMIICHUIO
pabotsl. B pabore HeOOIBIIIOE KOJ-BO OMIMOOK (JISKCHIECKHX, TPAMMATHIECKHX) B
AHTTIMHCKOM SI3BIKE

«Y 1OBJIETBOPUTEILHO»

(4-5)
apryMeHTaluU U He00X0UMOro aHanu3a. FiMeroTes HepocTaTtku B odopmiieHun. B
pabote HeOOIBIIIOE KOJI-BO OIIHOOK (JICKCHUECKUX, TPAMMATHYCCKIX) B aHTIIHICKOM
SI3BIKE

«HeynosnerBopurensao» (0- OILICHKY M BEIBOAOB. MIMeroTcs

2) HEIOCTAaTKU B 0(OpMIICHHH PabOThI. ABTOP IJIOXO OPUECHTHPYETCS B MPEICTABICHHOM

Mmatepuane. Coaepkanue paboThl 3aMMCTBOBAHO M3 KaKOTro-11ubo ucTouHnka. B pabore
00JIBIII0€ KOJI-BO OIIHMOOK (JIEKCHYECKUX, IPAMMAaTHYECKUX) B aHIJIMIICKOM SI3bIKE

Kpumepuu oyenxu sxzamena (0,,,)

DK3aMeH NpeCTaBISeT CO00H MPe3eHTAINI0 UTOTOBBIX MPOEKTHBIX padoT 110 KypCy, KOTOpasi BKJIIOYAET BHIOJHEHUE 3a1aHIH
1o BceM 4-M Oi1okaM TeM. 3aJjaHue BBIIIOIHSCT Ipymma (He MeHee 3, Ho He Oonee 12 yenoBek) M 3allUIaeT MPEe3eHTALHIO
MPOEKTa B X0JI€ 9K3aMEHa.
[IpoexT: pa3paboTaTh M MPEACTaBUTh KOHIIEIIIMIO IIPOEKTa WIIM CTapTama, KOTOPBIM Oy/eT ycIeleH B KpeaTuBHOM WHLy CTpUH
Ha BCEX IMPEJICTaBICHHBIX B X0JI€ MaifHOpa ypOBHSIX:
1. BbITh MOTEHUMAIBHO XOPOIIO MaclITa0UpyeMbIM [0 HAI[MOHAIBHOTO W/WIIM TJI00AJbHOTO YPOBHS 3KOHOMHKH.
(Crparerusi, ”HBeCTULIMOHHAsI OM3HEC KOMIIOHEHTa - Tema 1)
2. BcrpauBaThesi B CTPYKTYPY HMEIOLIErOCST WJIM TEPCIEKTUBHOTO Pa3BUTHSI TOCYIAPCTBEHHOH IMOJIUTHKU
KynbTypHBIX HHIycTpui (ConnansHas oTBeTcTBeHHOCTh U GR - Tema 2)
3. Mmerh ueTkuii TIIaH pa3BUTHUS C TOPOJACKOTO acleKTa - KOHKPETHOE JeTallbHOe OnucaHue Oasuca 3amycka
(Taxtuka, cHMKeHHE pUCKOB, death valley, THOKOCT M peaTUCTUYHOCTD 3amycka - Tema 3).
4. OmnwucaTb BHYTPEHHIOIO CTPYKTYPY M PabOTHI, a TAaK)Ke MO3TAMHOCTh MX pa3BUTHs (ONepalioHHBIH YPOBEHbD,
KOMaH/{Hast paboTa, OlleHKa HHANBHUIyaIbHOH pabOoThl KaXKI0TO CTy/IeHTa B rpymie - Tema 4)

Onenka Kpurepun BbICTaBIEHUS OLIEHKH
«OTnUIHO» [IpoekT BBINIOJIHEH B TTOJIHOM 00beMe. Mien mpoekTa OpUrnHaiIbHBI ¥ IPOpaboTaHbl O
(8-10) BCeM OJIOKaM TeM, KOTOpbIe BKIIIOYEHB! B TEMAaTHUECKHH Ii1aH Kypca. [Ipe3enranms

BBIIIOJIHEHA U IIPEJICTABIEHA Ha UTOTOM 3aHATHHU. I'pynna npe3eHToBana NpoeKT U
Y4YaCTHUKH OTBETHJIM Ha BCE TONIOJIHUTEIbHBIE BOIPOCHI.

«Xopomo» IIpoexT BBIOIHEH B MOTHOM 00BeMe. Mien mpoeKTa OpUrHHANBHBI M YaCTHIHO
(6-7) popaboTaHkI 110 BceM OJI0KaM TeM, KOTOphIe BKIIOUEHBI B TEMAaTHYECKUH IJIaH Kypca




HaupoHanpHBIN HCCIICI0BATENBCKUIA YHUBEPCUTET «BhICIIast MIKOIa IKOHOMHUKID
Pabouas mporpamMmMa JUCUMITIMHBI [JIsl HATTPABJICHHUSI
38.03.02 moaroroBku Oakanaspa

(momyckaetcs mpopaboTka mpoekra Ha 80% oT Tpedyemoro oobema). [IpeseHranus
BBIMOJIHEHA U MPEJICTABJICHA HA UTOTOM 3aHATHH. [ pymma mpe3eHToBaa MpoeKT u
YYaCTHHKH OTBETHIIU HA BCE JIOTIOJIHUTEIBHBIC BOIPOCHI.

«Y IOBIIETBOPUTEINHEHOY [IpoekT BBINONHEH YacTHYHO. M 1en poekTa OpUrHHAIBHBI M YaCTUYHO MPOpadoTaHbI
(4-5) o OGJI0KaM TeM, KOTOpPbIe BKITFOYCHBI B TEMaTHIECKUH IUIaH Kypca (JOoITycKaeTcs
npopaboTka mpoexra Ha 60% oT Tpebyemoro oobema). [Ipe3eHTanys BEITOIHEHA U
IpeacTaBieHa Ha HTOTOM 3aHATHH. [ pyIia npe3eHToBasa IPOeKT U yYaCTHUKH
OTBETHJIM Ha BCE JIOTIOJHUTENBHBIC BOIPOCHL.

«HeynosnerBopurensHo» (0- | [IpoekT BeIoHEH YyacTH4HO. Mien yacTHYHO popadoTaHsl 10 6JI0KaM TeM, KOTOpHIe
2) BKJIFOUCHBI B TEMaTHUECKUH TIaH Kypea (MeHee 60% ot Tpebyemoro o0bema). Mnn
Npe3eHTAlMs IPOSKTa He cellaHa M He NPEACTaBICHa HA HTOTOBOM 3aHATHH.

8  Conep:xanue THCIUILTHHBI

Course content
Section 1. Creative and Cultural Industries.

Lecture 1. The concept of cultural and creative industries are determined with different approaches to the concept of
"creativity". Development of creative and cultural industries is estimated on the basis of consumer needs and interests of
producers and state institutions. The role of creative industries in the development of regional and global economy is
identified.

Seminars 1-2. Identification and study of approaches to the definition of creative industries.

Section 2. Business Model Canvas, a tool for describing, analyzing, designing business models in creative and cultural
industries

Lecture 2. The concept of business model. Business model classification. Business model design. Value propositions. Target
customer segments. Distribution channels. Customer relationships. Value configurations. Commercial network. Partner
network. Cost structure. Revenue model.

Seminars 3-4. Business model development. Application of business models to creative projects and organisations.

Section 3. From idea to product. The concept, value proposition. Start-up metrics and finance. Models of
monetization.

Lecture 3.
Idea generation and selection. Idea development. The concept of new venture. How to make you concept “doable”.
Seminars 5-6. Presentation of the ideas in groups. Case studies. Discussion.

Section 4. Skills and Career for the Development of Creative Industries

Lecture 4. Consider the knowledge, abilities and skills required for creative entrepreneurships and projects. Assess trends in
the development of CI market. Features of labor in the field of CI (self-employment, freelance, project management).
Seminars 7-8. Team building. Group work. Case studies. Discussions and presentation.

Section 5. Cultural Policy: from Cultural Institutions to the Development of the Creative Economy

Lecture 5. Models of cultural policy. The role of the state in the production and accessibility of cultural goods. Forms
of cultural policy, the role of government agencies and non-profit foundations. The transition from a cultural policy (the
support of cultural organizations) in the development of creative economy. Experience of the UK, the USA, Australia, Canada,
Europe, China, Russia. Creative entrepreneurship and programs to support creative projects.
Seminars 9-10. Business plans for the start-ups. Group work. Case studies. Discussions and presentation.
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9  O6pa3oBaTe/ibHBbIE TEXHOJIOTHA

B pamMkax kypca KaxJIo0e JIEKI[HOHHOE 3aHITHE B 00s3aTEIHHOM IMOPSIKE IPEIoaraeT HHTEPAKTHBHYIO 4acTh (He
meHee 30% BpeMEHM 3aHATHS), NPHUBICKAONIYIO PEMPOAYKTHBHBIE (MOJCIHMPOBAHUE HCCIEAOBATENBCKUX CHTYaINH),
IPYIIIOBBIE, TBOPYECKHE METOIBI OOYYEHHMS, CIIOCOOCTBYIOLIME YCBOCHHIO MaTepHasa. lIpenycMOTpeH aHalnu3 KeHcos,
Hay4HBIX CTATEH, IIOJrOTOBKA U MPE3CHTALMS CaMOCTOSATEIbHBIX IPOEKTOB B paMKaX Kypca.

Y4eOHbII Kypc BKIIOYAET ayAUTOPHBIC 3aHATHS (JIEKIIMOHHBIE W CEMHUHAPCKHE) M CAMOCTOSTEIBHYIO paboTy Io
TeMatuke Kypca. CTyeHTaM IpeJoCTaBIseTCs KOMIUIEKC TPE3SHTALNH, JISKIHH, JOIOJIHUTEIbHbIC CTAThU 110 TeMaTHKe Kypca
U Ipyrue HeoOXoxuMble Matepuanbl. [Iponecc oOydeHus BKIIOYAET, HapsAy C JISKIMOHHOH, cileayolue o0pa3oBaTesIbHbIC
TEXHOJIOTHH:

® aHaJM3 KEeWCOB [0 TEMATHKE Kypca;
® 00CYXXJCHHS HAa CEMHUHApaX TEMATHKHU 33JaHHi ISl CAMOCTOSITEILHON PabOThl ¥ OATOTOBKHU MPE3CHTALIHH

® MpOBE/EHHE KOJUIEKTUBHBIX IMCKYCCHH; NPHCYTCTBHE IKCHEPTOB (IIpEACTaBUTENCH OM3HEC NMPOEKTOB) HAa OOCYXICHUU
MPOEKTHBIX HIEH KOMaH[

® BBICTYIUICHHS CTYJCHTOB ¢ Ipe3eHTanusMu (1o 10-15 MUHYT) IO HTOraM BBIIOJIHEHHST CAMOCTOATEIbHON HHIMBUYaTbHOMH
U IPYyNHOBOW paboThI;

® BBICTYIUICHHUEC C HpeSeHTaL{Heﬁ HUTOTOBOI'O IPOCKTA B paMKaX UTOIOBOI'O0 KOHTPOJIA.

9.1. MeToanyeckne peKOMEHJAlUM CTYIeHTAM [0 0CBOEHUIO TUCHUIIUHBI.
Bce matepmaner xypca 3arpyxeHsl B LMS, mo kaxmomy pasgmeny B LMS mmerorcs oOs3aTenpHBIE K H3YUICHUIO
MarepHaibl (MIPE3CHTAlMH M TEKCTHI), U pPEKOMEHIaTeNbHbIe (BHACO M TeKcThl). Kakmoe 3ajaHue ONMCAHO MOIAPOOHO
OTHOCHUTEJIBHO LeJIel BEITIONHEHUS, Ie/UIaifHa, TEXHOJIOT I U KPUTEPHUEB OLICHKH.

10 OueHoYHbBIE CPeICTBA AJIs TEKYIIEro KOHTPOJISI H ATTECTAIIMA CTydeHTa

10.1 TemaTuka 3aJjaHU TEKYIIETO KOHTPOJIS

[Ipumep 3amaHus K ceMUHApY

3ananue — u3y4uTh caitt mpoekra Airbnb, https://www.airbnb.ru/ (mocmotperts Bee ero paszensi, TONpoObOBaTh HAUTH U
3a0pOHHPOBATH XKUIIbE, U3YUMTES OCHOBHBIC U IOMOIHHUTEIBHBIC CEPBUCH CAllTa, OT3bIBBI IIOJIb30BATEICH U TP.).
CaMOCTOATENbHO HAWTH JOTIOIHUTENHYI0 HHQOPMALIMIO O IPOEKTE TSl 00CYKICHHS BOIIPOCOB HUKE.

Bomnpocs! st 06Cyx)aeHus: - ’TO CEMUHAPCKUE 3aHATUS WM JoMainHss padora? HyxxHo u To, U ipyroe

- uues mpoekTa

- B KaKHX YCIIOBHSX IPOEKT CTAPTOBAN, KAKOBA UCTOPHS CO3IaHI MPOSKTA

- HACKOJIBKO MPOEKT YCTOHYMB B TEKYIIUX YCIOBHUAX M KAKOBBI €0 IMIEPCIIEKTUBEI B OyAyIIeM

- YTO TaKoe “yCTOMYMBOCTH” MPOEKTa W KAKOBBI MOTYT OBITH €€ COCTaBIIIONINE ((PHMHAHCOBAST yCTOWIMBOCTD, THOKOCTH
MPOEKTa, YCTOWYHBOCTH CIPOCa U TIp.)

10.2 [lomamnrnee 3ajaHue

B xauecTBe JOMaIIHEro 3aaHus CTyI€HT MUIIET 3cce Ha TeMy «KpeaTuBHbIE MHIYCTPUNY, UCIIOJB3YSl HE MEHEE MSATH
UCTOYHUKOB, TMPH 3TOM 3 W3 HHUX HE IOJDKHBI OBITh YKa3aHbl B CIIUCKE JIUTEparypbl B 3Toi mporpamme. CTyIeHT
WHIUBUAYAIHHO BEHIIONHSCT MUCEMEHHYIO paboTy 00beMoM 7-10 THIC.3HAKOB, Ha aHTIIUIICKOM sI3bIKE U 3arpyxaeT ee B LMS B
YCTaHOBJIEHHBIN CPOK.

Kpome Toro, mpu HamucaHuu 3cce, CTYAEHT JIOJDKEH IPOJAEMOHCTPUPOBATh 3HAHUE OCHOBHBIX MOHSTHHA MO TeMe
WccieIoBaHusl (KOHIIEINHN), chopMyITHpoBaThH COOCTBEHHYIO OPUTHHAIBHYIO TOUKY 3PEHHUS 10 TMPOoOIeMaTHKE UCCIICIOBAHYIS,
JIaTh apTYMEHTAIUIO TIO3UINMK Ha OCHOBE MCCJICJIOBAHUIA W TPAKTHYECKOTO OIBITa KOMITAHUH.


https://mail2.hse.ru/owa/redir.aspx?C=WBqIAwg9NnG2TqN7BeEO_Du0TYRyL0WRAdD0XHz0lpuRY1wanTnUCA..&URL=https%3A%2F%2Fwww.airbnb.ru%2F
https://mail2.hse.ru/owa/redir.aspx?C=WBqIAwg9NnG2TqN7BeEO_Du0TYRyL0WRAdD0XHz0lpuRY1wanTnUCA..&URL=https%3A%2F%2Fwww.airbnb.ru%2F
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10.3 DK3aMeH

Hrorosoe 3amanue:
3anaHue BBINONHACT Ipynia (He MeHee 3 1 He Oosiee 12 uesioBeK) M 3aliIaeT MPEe3EHTAIMI0 IPOEKTa B X0JI€ SK3aMEHa.
[IpoekT: pa3paboTaTh U MPEJACTaBUTh KOHIIETIHIO IPOEKTa WK cTapTalia, KOTOPBIi OyAeT ycreleH B KpeaTUBHON HHIYCTPUN
Ha BCEX MPEJICTaBJICHHBIX B X0JI€ MaifHOpa ypOBHSIX:
1. BeITh NOTEHUMAIBFHO XOPOLIO MAaclTabUPyeMBbIM J0 HAIMOHAJIBHOTO W/WIM TJI00aIBHOTO yPOBHS
skoHOMUKH. (CTparerusi, ”HBECTUIIHOHHAs OM3HEC KOMIIOHEHTa)
2. BcrpauBaThcsi B CTPYKTYPY HMEIOLIETOCST WJIM TEPCHEKTUBHOTO PAa3BUTUSI TOCYNAPCTBEHHOH IOJUTHKU
KynbTypHBIX HHIycTpuid (ConnansHas oTBeTcTBeHHOCTH U GR)
3. Mmeth YeTKmii TUIaH Pa3BUTHS C TOPOACKOTO acIeKTa - KOHKPETHOE [ETalbHOE OMMCaHHe Oas3mca 3alrycka
(Taxtuka, cHIKeHHe pUCKOB, death valley, THOKOCTE M pEaTUCTUIHOCTD 3aITyCKa).
4. OrmmcaTp BHYTPEHHIOIO CTPYKTYPY U paOOTHI, a TaKXKe MOATAMHOCTh UX pa3BuTHs (OnepanioHHbIH yPOBEHB,
KOMaHJHas paboTa, OIeHKa HHANBUAYAIEHON pabOTHI KaXKJOTO CTYACHTA B TPYIIIIE)

11 Tlopsinok (popMHPOBAHHS OLEHOK MO AUCHHUILUINHE

OlLeHKHU 3a pa60Ty Ha CEMHMHAPCKUX 3aHATUAX NPENOJAaBaTC]ib BbICTABJIACT B pa60qy}o BefoMocTh. HakomieHnHas
oreHka mo 10-Tu GayuTbHOM IKaje 3a pa60Ty Ha CCMHMHAPCKUX U MNPAKTHYCCKUX 3aHATUAX ONPCACIIACTCA MECPE UTOTOBBIM
KOHTpPOJIEM — andumopﬁaﬂ-

CamocTosaTenbHast pa60Ta CTYACHTOB: OLICHMUBACTCA NPABUJIIBHOCTH BBINIOJTHCHUA JOMAIIHUX pa60T, 3alaHusa  JIsd
KOTOPBIX BBIJAKOTCA HAa CEMHUHAPCKUX 3aHATHUAX, KAUYCCTBO HpeBCHTaHI/Iﬁ u nokianoB. OLEHKH 3a CaMOCTOSTEJIIBHYIO pa60Ty
CTYACHTA NPENOAaBaTEIb BHICTABIISCT B pa60qy}0 B€OOMOCTB.

Hakomennas omnenka mo 10-Tm OaIbHOW INKaie 3a CaMOCTOSATEJIIBHYIO pa60Ty ONIPEACIIACTCA TEPEN
IMPOMEKYTOYHBIM HJIM UTOTOBBIM KOHTPOJIEM — Ocuw. paboma:

Haxoniennas omnenka YYUTBIBACT PEIYIIbTAThI pa6OTLI CTyAC€HTa II0 TEKYIIEMY KOHTPOIIO (I/I Q)opMpreTc;I
CIIEAYIOIUM 06p330MZ

OHaKameHHaﬂ: 013*003 + 014* ano + 013* OcaMpaﬁamaa rae
O/13 — o1IeHKA 32 JIOMAITHIO pa60Ty,
Oayn — orieHKa 3a paboTy Ha CEMUHAPCKUX 3aHATHUSAX,

Ocam.paboTa — OIleHKa 332 CAMOCTOSITEIbHYIO PaboTy.

Crioco0 OKpyTIJICHUS] HAKOTUICHHOM OI[CHKH TEKYIIETr0 KOHTPOJIS — apu(hMETHICCKHA.
PesyneTupyromas oreHka 3a JUCIUILUTHHY pacCIUTHIBACTCS CIEIYIONINM 00pa3oM:
— * *
Opeayﬂbm, - 0:7 OHaKonfz, + 0;3 03;(3.
Crioco0 OKpyTIICHUS HAKOIUICHHOH OIICHKH HTOTOBOTO KOHTPOIIS B (popMe 3K3aMeHa: apu(pMETHICCKHN.
Ha mepecnmade cTymeHTy HE NMPEeNOCTaBISIETCS BO3MOXHOCTH MOJMYYHUTH IOMOJHHUTENBHBIA 0alul Il KOMIICHCAIINU
OLIEHKH 32 TeKYIIUI KOHTPOJIb.

Crioco0 OKpyTIeHHUS pe3yIbTHPYIOIIEH OIIEHKH 10 yU4eOHON NUCIUTUIHHE: apuPMETHIECKHH.
Onenku 1o BceM (hopMaM TEKYIIET0 XU UTOTOBOT'O KOHTPOJISI BRICTABISIFOTCS 10 10-TH 6ayuIbHO# mIkare.

12 YyeOHo-MeToAMYecKoe U HHPOPMAIMOHHOE 0fecTevYeHne TUCIUTLTHHbI

12.1 OcHoBHas nuTEpaTypa

1. Osterwalder, A., & Pigneur, Y. (2010). Business model generation: a handbook for visionaries, game changers, and
challengers. John Wiley & Sons.
2. Kaufman S. B., Gregoire C. How to Cultivate Creativity //Scientific American Mind. — 2016. — T. 27. — Ne. 1. — C. 62-67.
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3. Potts J. et al. Social network markets: a new definition of the creative industries //Journal of cultural economics. — 2008. —
T.32.— Ne. 3. - C. 167-185.

4.  Potts J., Cunningham S. Four models of the creative industries //International journal of cultural policy. — 2008. - T. 14. —
No. 3. —C. 233-247.

5. Flew T., Cunningham S. Creative industries after the first decade of debate //The information society. — 2010. — T. 26. —
Ne. 2. —C. 113-123.

6. Power D., Nielsen T. Priority sector report: Creative and cultural industries. — European Cluster Observatory and
European Commission DG Enterprise and Industry, 2010.

7. Foord J. Strategies for creative industries: an international review //Creative Industries Journal. — 2009. — T. 1. — Ne. 2. —
C.91-113.

8.  Opuk Puc, busnec ¢ nymst // M.: Anpriuna [Ta6mumep, 2015 1.
9.  CruB bnank, Crapramn: HacToyibHasi KHUra ocHoBaTesst// M.: AnbrninHa [Tabmumep, 2015

=]

=]

JlonoJIHNTeIbHAS JIUTEpaTypa:

1. KpeaTuBHBIE MHIYCTpHH B TOpPOJE: BBI30BBI, MPOEKTH M pemeHus. COOPHUK HAay4dHBIX CTaTe CTYAEHTOB H
npenoaasareneid HUY BIID / Ots. pea.: 0. O. [Tanymuna, M. B. Mareukas. CII6. : Jlesua-Cankr-Ilerep0Oypr, 2012.

2. KpearuBasie uanyctpun: yueb. [Tocobue / E.B. 3enennosa, E.X. MensBuibs, M. B. Pymsnanes u ap. —
Kpacuosipck : Cubupckwuii ¢penepanbHbIii yauBepcuret, 2011. — 252 c.

3. Aobankuna T. B. u ap. ['ocymapcTBerHas noanepxka KyabTypsl B Poccun //Ayant. — 2016. — Ne. 2. — C. 408-
415.

4. Abankuna T. B. Ipoctpanctio mis 6yaymiero //Journal of European Social Policy. — 2016. — T. 26. — Ne. 3. — C.
1-20.

5. Jleticu C. MeuTaii, co3naBaii, n3mensi //Kak Mos1o/pie IpeIIpUHAMATENN MEHSIOT MUD U 3apabaThiBalOT

cocrosaus (Brilliant, Crazy, Cocky: How the Top 1% of Entrepreneurs Profit from Global Chaos...: Maus, BaHoB 1
Ddepoep, 2012.-256 ¢. — 2012.

6. Tait K. Crapram: 11 mactep-kiaccoB OT SKc-eBaHTenucTa Apple 1 caMoro Iep3Koro BEHIypHOTO KAITUTAIHCTa
Kpemuuesoii nonunsi= The Art of the Start: The Time-Tested, Battle-Hardened Guide for Anyone Starting Anything
//M.:«Mans, BanoB u @epbep. — 2012. — C. 272.

7. Martenkas M. B. KpeatuBHocTb: monsatue; popmsl peamnsanuu; Teaaennnu / B ka.: KPEATUBHOCTD B
TFACTPOHOMUMU: TEHAEHIMUN U TTPAKTUKU / Hayu. pex.: B. 3. F'opaun, 0. I'. Tpabekas. CII6. : Jlema-CaHKT-
[etepbypr, 2015. T'n. 1. C. 7-13.

8. KpeaTuBHBIE HHIYCTPUHU B TOPOJE: BBI3OBHI, IPOEKTHI U penieHns. COOpPHUK HaYYHBIX CTaTeH CTYICHTOB U
npenonasatencit HUY BIID / Ots. pen.: 0. O. [Nanymmua, M. B. Mateukas. CII6. : Jleira-Caukr-Iletepoypr, 2012.

9. Adorno, Theodor W. (1975) 'Culture Industry Reconsidered' New German Critique 6: 12-19

10. Bustamante, Enrique (2004) 'Cultural Industries in the Digital Age: Some Provisional Conclusions' Media,
Culture & Society 26 (6): 803-820

11. Pratt, Andy C. (2004) 'The Cultural Economy: a Call for Spatialized 'Production of Culture' Perspectives.'
International Journal of Cultural Studies 7 (1): 117-128

12. Guillebeau C. The $100 startup: Reinvent the way you make a living, do what you love, and create a new future.
— Crown Business, 2012.

13. Abankuna T. B. u ap. ['ocynmapcTBeHHas nognepkka KyabTypsl B Poccun //Aymut. — 2016. — Ne. 2. — C. 408-415
14. Abankuna T. B. IIpoctpanctso s 6ynymero //Journal of European Social Policy. — 2016. — T. 26. — Ne. 3. — C.
1-20.

15. Caves, Richard E. (2003) 'Contracts Between Art and Commerce.' The Journal of Economic Perspectives 17 (2):
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12.2 CripaBoYHHKH, CIIOBAPH, IHIUKIIOEIUH

Wunosanmonssiii poux NESTA, pasnen «KpeaTuBHbIE HHAYCTpHN
http://www.nesta.org.uk/our-projects/topic/2#filter-block

AreHTcTBO «TBOpUECKHE HHIYCTPUN
http://creativeindustries.ru/rus/


http://www.nesta.org.uk/our-projects/topic/2
http://creativeindustries.ru/rus/
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Martepuaisl 0 CO3JaHHIO U paboTe cTap-arnoB Ou3Hec nHKyOaTopa BIIID
http://inc.hse.ru

Marepuansl AccolMallii MEHEIKEPOB KYJIbTYPhI
http://www.amcult.ru/index.php/ru/knowledge/articles.html

12.3 Ucrounuku B HTEpHETE:

OH-TNaifH KypCHI:

« Art & Activity: Interactive Strategies for Engaging with Art by MoMA https://www.coursera.org/learn/art-activity

« Arts and Culture Strategy by University of Pennsylvania, National Arts Strategies
https://www.coursera.org/learn/arts-culture-strategy

« Leading Innovation in Arts and Culture by Vanderbilt University, National Arts Strategies
https://www.coursera.org/learn/arts-culture-innovation

« Innovation and Design for Global Grand Challenges by Duke University https://www.coursera.org/learn/grand-
challenges

« Creativity & Entrepreneurship by Berkley Institute for Creative Entrepreneurship
https://www.edx.org/course/creativity-entrepreneurship-berkleex-oentr-391x-2

ITpoxoxneHne oH-1aiiH KypcoB Ha miuatdopme Coursera (Hanudaue cepTrdHuKaTa Wik OTYET 0 padoTe B paMKax Kypca
yepe3 akkayHT Ha COUrsera) siBisieTcsi OCHOBaHHUE UIS JIOMTyCKa K 3K3aMEHY, 3aMCHSCT ayJUTOPHYIO paboTy IJIsl CTYACHTOB,
HaxXOISIINXCS HAa CTAXKUPOBKAX B APYTMX YHUBEpCHTETaX. [Ipy 3TOM ydacTHe B IPOEKTHON paboTe ocTaeTcsi 00s3aTeIbHBIM.

13 MarepuajbHO-TeXHHYECKOE 00ecTeYyeHne JUCIUTLIMHBI

J1J1s1 TOJTHOLIGHHOTO MPOBEICHUS 3aHATHH 10 Kypcy HEOOXOIUMO HAINYME HA KKAOM 3aHSATHU KOMIIbIOTEpa (WM HOYTOYyKa),
MYJIETUMEAUMHOTO IPOEKTOPA U 3KPAHA, YTO CBS3aHO KaK C II0KA30M JIEKIIMOHHOI'O MaTepuaa, Tak U ¢ JOK/IaJaMU CTYJEHTOB
B Buje mpeseHTanuii B Power Point ¥ MHBIX CHELUaJbHBIX IpOrpamMMax JUisi MOJATOTOBKM M IPOBEJCHUS NMpPE3eHTAIMM.
CrierianbHOE IporpaMMHOE obecrieueHne i IPOBEICHHS 3aHATHH 110 JaHHOW JUCLUIUTHHE He TpeOyeTcs.
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