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	Title of the course
	Creative and Cultural Industries

	Title of the Academic Programme 
	Minor “Creative industries”

	Type of the course 
	Obligatory

	Prerequisites
	English – advanced level

	ECTS workload
	5

	Total indicative study hours
	Directed Study
	Self-directed study 
	Total

	
	28
	162
	190

	Course Overview
	The program gives students an idea of the different views on culture, on current changes of cultural and creative industries in modern society. The course examines both theoretical basis for the development of creative industries and an extensive amount of case studies that allows students to trace the origin, evolution and prospects of creative industries at global, regional, national and local levels. Course topics include issues related to the process of cultural production, cultural policy, provides students with opportunities to explore and analyze the interaction of culture, business and politics.
The course is blended and is based on the MOOC “Cultural and Creative Industries” (Higher School of Economics) https://www.coursera.org/learn/cultural-creative-industries . The MOOC is integrated in the course program.

	Intended Learning Outcomes (ILO)
	ULo 1 Able to learn and demonstrate skills in the field, other than the major field

ULo 5 Work with information: find, define and use the information from different sources which required for solving of research and professional problems (including the system approach)             

ULo 8 Able to efficiently communicate based on the goals and communication situations

The course is aimed at providing students with comprehensive knowledge of both academic research in festival studies and its practical application. Students will be introduced to the existing theories in festival management, learn best practices of Russian and international festivals, receive expertise from industry practitioners. 

The specific learning objectives of this course are as follows. At the end of the semester, students who have successfully participated in this course should be able to:  

 1. explain and interrogate the concepts of culture, creativity and entrepreneurship and the relationships between them; 

2. place culture, creativity and enterprise within a range of cultural, social and economic contexts; 
3. interrogate the professional, organizational and institutional implications of the roles of creativity and entrepreneurship; 
4. explain, interrogate and apply business models, concepts and theories to arts, cultural industries and creative industries; 
5. develop a critically informed approach to understanding professional development issues in relationship to creative entrepreneurship in the cultural field.  

Students are supposed to acquire the following competencies: 

 - to evaluate critically and creatively current issues and research in Cultural and Creative Industries; 
- to demonstrate a comprehensive understanding of research techniques, applicable to their own research interests, within the field of culture, creativity and entrepreneurship; 
- to demonstrate a comprehensive understanding of business models concerning cultural projects, creative entrepreneurship; 

 - to apply these techniques to a range of theoretical and practical concerns in the arts, cultural and creative industries;  
- to be able to understand the business models of existing organizations and companies, existing in the field of creative and cultural industries; and to be able to create own ideas on start-ups in creative fields  to works in mini groups discussing the projects of creative startups and cases; to work in joint teams independently . 

	Teaching and Learning Methods
	The course “Creative industries” consists of lectures (8 hours), seminars (20 hours), including case studies, group and individual projects. Students should have analytical skills to work on individual and group tasks, possess the knowledge of academic English and be able to express their opinion in a clear way.



	Content and Structure of the Course

	№
	Topic / Course Chapter
	Total


	Directed Study
	Self-directed Study

	
	
	
	Lectures
	Tutorials
	

	1
	Creative and Cultural Industries: Basic Concepts and Approaches to the Sector Definition
	38
	4
	4
	30

	2
	Business Model Canvas, a tool for describing, analyzing, designing business models in creative and cultural industries
	38
	
	4
	34

	3
	From idea to product. The concept, value proposition Start-up metrics and finance. Models of monetization
	38
	
	4
	34

	4
	Skills and Career for the Development of Creative Industries
	38
	
	4
	34

	5
	Cultural Policy: from Cultural Institutions to the Development of the Creative Economy
	38
	4
	4
	30

	Total study hours
	190
	8
	20
	162

	Indicative Assessment Methods and Strategy 
	Students’ progress is monitored during the course by:

-  class work includes: individual and group work at seminars. Students are expected to read and analyse assigned literature and be able to participate in discussions in class. Students have to follow the MOOC course “Cultural and Creative Industries” https://www.coursera.org/learn/cultural-creative-industries and discuss the topics from the course during the seminars.
- homework consists of the group project presentation. Each group consists of approximately 3-5 students and presents the startup project elaborated within the course “Creative and Cultural Industries”.
All students pass exam – the project presentation.
The final grade consists of the following elements:
Class work

100 % of the cumulative grade

Cumulative grade

60 % of the final grade

Final exam (project)
40% of the final grade



	Readings / Indicative Learning Resources
	Mandatory 

McRobbie, Angela (2016). Be creative: Making a Living in the New Culture Industries. https://ebookcentral.proquest.com/lib/hselibrary-ebooks/detail.action?docID=4353616&query=creative+industries
Stoneman, Paul (2010). Soft innovation: Economics, Product Aesthetics, and the Creative Industries. https://ebookcentral.proquest.com/lib/hselibrary-ebooks/detail.action?docID=477053&query=creative+industries
Optional

Flew T., Cunningham S. Creative industries after the first decade of debate //The information society. – 2010. – Т. 26. – №. 2. – С. 113-123. 
Foord J. Strategies for creative industries: an international review //Creative Industries Journal. – 2009. – Т. 1. – №. 2. – С. 91-113.
Potts J., Cunningham S. Four models of the creative industries //International journal of cultural policy. – 2008. – Т. 14. – №. 3. – С. 233-247.
MOOC. Cultural and Creative Industies. https://www.coursera.org/learn/cultural-creative-industries 

	Indicative Self- Study Strategies
	Type
	+/–
	Hours

	
	Reading for seminars / tutorials (lecture materials, mandatory and optional resources)
	+
	32

	
	Assignments for seminars / tutorials / labs
	+
	32

	
	E-learning / distance learning (MOOC / LMS)
	+
	26

	
	Fieldwork
	-
	0

	
	Project work
	+
	62

	
	Other (please specify)
	-
	0

	
	Preparation for the exam
	+
	10

	Academic Support for the Course
	Academic support for the course is provided via LMS, where students can find: guidelines and recommendations for doing the course; guidelines and recommendations for self-study; samples of assessment materials

	Facilities, Equipment and Software
	Not required

	Special conditions for organization of learning process for students with special needs 


	The following types of comprehension of learning information (including e-learning and distance learning) can be offered to students with disabilities (by their written request) in accordance with their individual psychophysical characteristics:
1) for persons with vision disorders: a printed text in enlarged font; an electronic document; audios (transferring of learning materials into the audio); an individual advising with an assistance of a sign language interpreter; individual assignments and advising.

2) for persons with hearing disorders: a printed text; an electronic document; video materials with subtitles; an individual advising with an assistance of a sign language interpreter; individual assignments and advising.

3) for persons with muscle-skeleton disorders: a printed text; an electronic document; audios; individual assignments and advising.


	Course Instructor
	Elkanova E., lecturer, Department of Management

Mazurkina A., lecturer, Department of Management




Аnnex 1
Course Content
Section 1. Creative and Cultural Industries. 

Lecture 1. The concept of cultural and creative industries are determined with different approaches to the concept of "creativity". Development of creative and cultural industries is estimated on the basis of consumer needs and interests of producers and state institutions. The role of creative industries in the development of regional and global economy is identified. 
Seminars 1-2. Identification and study of approaches to the definition of creative industries. 

Section 2. Business Model Canvas, a tool for describing, analyzing, designing business models in creative and cultural industries   

Lecture 2. The concept of business model. Business model classification. Business model design. Value propositions. Target customer segments. Distribution channels. Customer relationships. Value configurations. Commercial network. Partner network. Cost structure. Revenue model.  

Seminars 3-4. Business model development. Application of business models to creative projects and organisations.  

Section 3. From idea to product. The concept, value proposition. Start-up metrics and finance. Models of monetization. 

Lecture 3.  Idea generation and selection. Idea development. The concept of new venture. How to make you concept “doable”.
Seminars 5-6. Presentation of the ideas in groups. Case studies. Discussion. 

Section 4. Skills and Career for the Development of Creative Industries 

Lecture 4. Consider the knowledge, abilities and skills required for creative entrepreneurships and projects. Assess trends in the development of CI market. Features of labor in the field of CI (self-employment, freelance, project management). 
Seminars 7-8. Team building. Group work. Case studies. Discussions and presentation. 

Section 5.  Cultural Policy: from Cultural Institutions to the Development of the Creative Economy  

Lecture 5. Models of cultural policy. The role of the state in the production and accessibility of cultural goods. Forms of cultural policy, the role of government agencies and non-profit foundations. The transition from a cultural policy (the support of cultural organizations) in the development of creative economy. Experience of the UK, the USA, Australia, Canada, Europe, China, Russia. Creative entrepreneurship and programs to support creative projects. 
Seminars 9-10. Business plans for the start-ups. Group work. Case studies. Discussions and presentation.

Annex 2

Assessment Methods and Criteria
Assessment Methods 

	Types of Assessment
	Forms of Assessment
	Modules

	
	
	1
	2
	3
	4

	Formative Assessment

	Class work
	*
	*
	
	

	Summative Assessment
	Exam 
	
	*
	
	


Assessment Criteria
In-class Participation (lectures and seminars)
	Grades
	Assessment Criteria

	«Excellent» (8-10)
	A critical analysis which demonstrates original thinking and shows strong evidence of preparatory research and broad background knowledge. 

	«Good» (6-7)
	Shows strong evidence of preparatory research and broad background knowledge. 

	«Satisfactory» (4-5)

	Satisfactory overall, showing a fair knowledge of the topic, a reasonable standard of expression. Some hesitation in answering follow-up questions and/or gives incomplete or partly irrelevant answers.

	«Fail» (0-2)
	Limited evidence of relevant knowledge and an attempt to address the topic.  Unable to offer relevant information or opinion in answer to follow-up questions. 


Homework
	Grades
	Assessment Criteria

	«Excellent» (8-10)

	A well-structured, analytical presentation of project work. Shows strong evidence and broad background knowledge. In a group presentation all members contribute equally and each contribution builds on the previous one clearly; Answers to follow-up questions reveal a good range and depth of knowledge beyond that covered in the presentation and show confidence in discussion.

	«Good» (6-7)

	Clearly organized analysis, showing evidence of a good overall knowledge of the topic. The presenter of the project work highlights key points and responds to follow up questions appropriately. In group presentations there is evidence that the group has met to discuss the topic and is presenting the results of that discussion, in an order previously agreed.

	«Satisfactory» (4-5)

	Takes a very basic approach to the topic, using broadly appropriate material but lacking focus. The presentation of project work is largely unstructured, and some points are irrelevant to the topic. Knowledge of the topic is limited and there may be evidence of basic misunderstanding. In a group presentation, most of the work is done by one or two students and the individual contributions do not add up.

	«Fail» (0-2)
	Fails to demonstrate any appropriate knowledge.


Recommendations for students about organization of self-study
Self-study is organized in order to:
· Systemize theoretical knowledge received at lectures; 
· Extending theoretical knowledge; 
· Learn how to use legal, regulatory, referential information and professional literature; 
· Development of cognitive and soft skills: creativity and self-sufficiency;  
· Enhancing critical thinking and personal development skills; 
· Development of research skills;
· Obtaining skills of efficient independent professional activities. 
Self-study, which is not included into a course syllabus, but aimed at extending knowledge about the subject, is up to the student’s own initiative. A teacher recommends relevant resources for self-study, defines relevant methods for self-study and demonstrates students’ past experiences.  Tasks for self-study and its content can vary depending on individual characteristics of a student. Self-study can be arranged individually or in groups both offline and online depending on the objectives, topics and difficulty degree. Assessment of self-study is made in the framework of teaching load for seminars or tests. 
In order to show the outcomes of self-study it is recommended:
· Make a plan for 3-5 presentation which will include topic, how the self-study was organized, main conclusions and suggestions and its rationale and importance. 
· Supply the presentation with illustrations. It should be defined by an actual task of the teacher.  
Аннотация на русском языке

	Название дисциплины
	Культурные и креативные индустрии

	Образовательная программа 
	Майнор «Креативные индустрии»

	Тип дисциплины 
	Обязательный

	Требования к уровню знаний студентов, необходимых для освоения дисциплины (пререквизиты)
	Обязательное: знание английского на уровне «advanced»

	Объем з.е.
	5

	Объем в часах
	Аудиторная работа
	Самостоятельная работа 
	Всего

	
	28
	162
	190

	Краткое описание
	«Культурные и креативные индустрии» является междисциплинарным курсом, в котором рассматриваются основы функционирования и взаимодействия между различными организациями внутри т.н. сектора культурных и креативных индустрий, а также развитие данных секторов в глобальной экономике. Культурные и креативные индустрии (в трактовке ЮНКТАД, 2010) представляют собой динамично развивающиеся направления бизнеса в отраслях медиа, дизайна, культурного производства и наследия, индустрии развлечений и пр. Логика курса построена с учетом глобальных тенденций развития креативных индустрий, и в то же время имеет сравнительную перспективу (оценить развитие культурных и креативных индустрии в России и в других странах). Данный фокус программы делает ее интересной для изучения студентами различных специализаций и направлений, так как позволяет разрабатывать студенческие проекты по отдельным географическим регионам и конкретным отраслям в рамках креативных индустрий.  Программа дает студентам представление о различных взглядах на культуру, об изменении роли, форм и содержания культурных и креативных индустрий в современном обществе. В курсе рассматриваются как теоретические основы развития креативных индустрий, так и широкое использование кейсов, что позволяет студентам прослеживать возникновение, развитие и перспективы творческих индустрий на глобальном, региональном, национальном и местном уровнях. Темы курса охватывают вопросы, связанные с процессами культурного производства, культурной политики, предоставляет студентам возможности для изучения и анализа взаимодействия культуры, бизнеса и политики.

	Образовательные результаты по дисциплине
	В результате освоения дисциплины студент должен знать:  Концепции и подходы к определению культурных и креативных индустрий;   
Значение и роль креативных организаций в современном обществе (в теории и на практике), их влияние на развитие личности и различных сообществ;  
Формы ведения осуществления деятельности в сфере креативных индустрий в России в мире (предпринимательство, некоммерческое и социальное предпринимательство, государственный сектор);  Особенности процессов производства и потребления в сфере креативных индустрий;  
Принципы построения и реализации культурной политики в современных условиях.

	Образовательные технологии
	В рамках курса проводятся 8 часов лекций и 20 часов семинаров, 162 часов самостоятельной работы. 
Работа на семинарских занятиях складывается из двух больших блоков: разработка предложений по созданию стартапа в составе проектной группы и разор кейсов по темам курса. Поэтому отрабатываются навыки командной работы и взаимодействия, выступление с презентациями. При разборе кейсов важным является активность в дискуссии, аргументированность позиции автора.
Самостоятельно студент занимается поиском и изучением источников по темам курса (как актуальная информация относительно развития креативных индустрий и компаний, так и теоретические и концептуальные работы по темам курса). Большой блок самостоятельной работы студентов связан с разработкой собственной идеи стартапа. 
Для активного участия в семинарах студенты должны проходить он-лайн курс Сultural and Creative Industies. https://www.coursera.org/learn/cultural-creative-industries
Студентам предоставляется комплекс презентаций, лекций, дополнительные статьи по тематике курса и другие необходимые материалы. Процесс обучения включает, наряду с лекционной, следующие образовательные технологии:  

 - анализ кейсов по тематике курса;  

 - обсуждения на семинарах тематики заданий для самостоятельной работы и подготовки презентаций  

 - проведение коллективных дискуссий; 
- выступления студентов с презентациями (до 10-15 минут) по итогам выполнения самостоятельной индивидуальной и групповой работы;  

 выступление с презентацией итогового проекта. 


	Краткое содержание дисциплины

	№
	Тема
	Всего часов

	Аудиторные часы
	Самостоятельная работа

	
	
	
	Лекции
	Семинары
	

	1
	Культурные и креативные индустрии: основные понятия и подходы к определению секторов.  
	38
	4
	4
	30

	2
	Бизнес-модели в культурных и креативных индустриях
	38
	
	4
	34

	3
	От идеи до продукта. Концепция, ценностное предложение стартапа. Модели монетизации.
	38
	
	4
	34

	4
	Навыки и профессии для развития креативных индустрий
	38
	
	4
	34

	5
	Культурная политика: от организаций культуры к развитию креативной экономики
	38
	4
	4
	30

	Итого
	190
	8
	20
	162

	Формы контроля 
	Накопленная оценка (100%): оценка за работу на семинарах. Защита проекта - групповое задание.
Итоговая оценка: 60 % накопленной оценки и 40 % проект.  

	Литература
	Основная
McRobbie, Angela (2016). Be creative: Making a Living in the New Culture Industries. https://ebookcentral.proquest.com/lib/hselibrary-ebooks/detail.action?docID=4353616&query=creative+industries
Stoneman, Paul (2010). Soft innovation: Economics, Product Aesthetics, and the Creative Industries. https://ebookcentral.proquest.com/lib/hselibrary-ebooks/detail.action?docID=477053&query=creative+industries
Дополнительная
Flew T., Cunningham S. Creative industries after the first decade of debate //The information society. – 2010. – Т. 26. – №. 2. – С. 113-123. 

Foord J. Strategies for creative industries: an international review //Creative Industries Journal. – 2009. – Т. 1. – №. 2. – С. 91-113.
Potts J., Cunningham S. Four models of the creative industries //International journal of cultural policy. – 2008. – Т. 14. – №. 3. – С. 233-247.
MOOC. Cultural and Creative Industies. https://www.coursera.org/learn/cultural-creative-industries
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Е.М. Эльканова, преподаватель департамента менеджмента


