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	Title of the course
	
	Digital cultural tourism

	Title of the Academic Programme 
	
	Minor “Creative industries”

	Type of the course 
	
	Obligatory

	Prerequisites
	
	English – advanced level

	ECTS workload
	
	5

	Total indicative study hours
	Directed Study
	Self-directed study 
	Total

	
	8
	12
	170

	Course Overview
	This Course is embarking to create a great study experience, which explores how Information and Communication Technologies (ICTs) do matter for tourism – both for our personal experience, and for the tourism industry at large. In other words, we will together explore eTourism by using tools and models of the Communication Sciences. Key concepts and theories covered include: Online Communication Model (OCM); Roman Jakobson's Communication Model; Quality of online contents; User Generated Content (UGC); Web 2.0; Reputation in online Media; Intercultural communication and localisation; eLearning; Argumentation; World Heritage Sites.

The course is blended and is based on the MOOC course eTourism: Communication Perspectives. https://iversity.org/ . The MOOC is integrated in the course program.

	Intended Learning Outcomes (ILO)
	ULo 1 Able to learn and demonstrate skills in the field, other than the major field

ULo 5 Work with information: find, define and use the information from different sources which required for solving of research and professional problems (including the system approach)             

ULo 8 Able to efficiently communicate based on the goals and communication situations

As a result of studying the discipline a student is expected to:
· understand current eTourism applications, technologies and practices;

· know how to map different communication activities within the tourism sector;

· know how to run a usability test and how to make usages analysis of a website or mobile app;

· know how to plan, run and evaluate eTourism related activities, especially when it comes to the analysis of online reputation of a tourism destination.

	Teaching and Learning Methods
	The course “Creative industries” consists of lectures (8 hours), seminars (12 hours), including case studies, group and individual projects. Students should have analytical skills to work on individual and group tasks, possess the knowledge of academic English and be able to express their opinion in a clear way.



	
	Content and Structure of the Course

	№
	Topic / Course Chapter
	Total


	Directed Study
	Self-directed Study

	
	
	
	Lectures
	Tutorials
	MOOC
	

	1
	Digital Cultural Tourism and Digital Tourism Ecosystem
	24
	4
	
	
	20

	2
	Online Destination Marketing 
	38
	
	12
	0
	26

	3
	Communication: an introduction to its nature and history
	16
	
	
	
	

	
	The etymology of communication and its major components
	
	
	
	8
	8

	
	UNESCO World Heritage Sites and eTourism
	
	
	
	8
	8

	
	The Online Communication Model (OCM) and the quality of online contents
	16
	
	
	
	

	3
	The Online Communication Model
	
	
	
	8
	8

	4
	Analysis of the content quality in online communication
	
	
	
	8
	8

	
	Usability analysis and web analytics
	16
	
	
	
	

	5
	Usability and usages analysis of tourism websites, mobile apps and other online communication tools
	
	
	
	8
	8

	6
	Strategies to assess usability
	
	
	
	8
	8

	
	Localisation of online content
	16
	
	
	
	

	7
	Cultural translation / localization of messages for people with different cultural backgrounds and experiences
	
	
	
	8
	8

	8
	Localized website for domestic and international visitors. Case of Quito (Ecuador)
	
	
	
	8
	8

	
	B2B activities and eLearning within the hospitality and tourism domain
	16
	
	
	
	

	9
	The notion of eLearning and its use in the hospitality and tourism field
	
	
	
	8
	8

	10
	eLearning courses about Destination Management Organizations. Case of “Ticino Switzerland Travel Specialist” online course
	
	
	
	8
	8

	
	User Generated Contents (UGCs) & Web 2.0
	16
	
	
	
	

	11
	Communication opportunities given by UGCs and Web 2.0
	
	
	
	8
	8

	12
	Hotels’ communication strategies to respond to online reviews
	
	
	
	8
	8

	
	Reputation in online media
	16
	
	
	
	

	13
	The definition of the reputation construct and its relevance in the online domain
	
	
	
	8
	8

	14
	How to analyze the online reputation of a tourist destination
	
	
	
	8
	8

	
	Argumentation in online travel reviews
	16
	
	
	
	

	15
	Definition of argumentation
	
	
	
	8
	8

	16
	Argumentative analysis of Online Travel Reviews of a Chinese National Park
	
	
	
	8
	8

	Total study hours
	190
	4
	12
	174
	174

	Indicative Assessment Methods and Strategy 
	Students’ progress is monitored during the course by:

-  class work includes: Students make in-class presentations, based on lectures and assigned readings. Students analyse cases dealing with eTourism = Reading Impulse.

- intermediate tests Test includes assignments dealing with the topics. 

- intermediate cases: Students solve cases, make web analytics and complete research projects.

The final grade consists of the following elements:
Intermediate tests
10 % of the cumulative grade

Intermediate cases
60 % of the cumulative grade

Class work

30 % of the cumulative grade

Cumulative grade

80 % of the final grade

Final exam (project)
20% of the final grade



	Readings / Indicative Learning Resources
	Mandatory 

Cantoni, L. & Danowski, J. (2015). Communication and technology.

Buhalis D., Amaranggana A. Smart tourism destinations //Information and communication technologies in tourism 2014. – Springer, Cham, 2013. – С. 553-564.

Mistilis, N., Buhalis, D., & Gretzel, U. (2014). Future eDestination marketing: perspective of an Australian tourism stakeholder network. Journal of Travel Research, 53(6), 778-790.

Optional

Buhalis D., Amaranggana A. Smart tourism destinations //Information and communication technologies in tourism 2014. – Springer, Cham, 2013. – С. 553-564.



	Indicative Self- Study Strategies
	Type
	+/–
	Hours

	
	Reading for seminars / tutorials (lecture materials, mandatory and optional resources)
	+
	12

	
	Assignments for seminars / tutorials / labs
	+
	24

	
	E-learning / distance learning (MOOC / LMS)
	+
	128

	
	Fieldwork
	-
	0

	
	Project work
	+
	16

	
	Other (please specify)
	-
	0

	
	Preparation for the exam
	+
	10

	Academic Support for the Course
	Academic support for the course is provided via LMS, where students can find: guidelines and recommendations for doing the course; guidelines and recommendations for self-study; samples of assessment materials

	Facilities, Equipment and Software
	Not required

	Special conditions for organization of learning process for students with special needs 


	The following types of comprehension of learning information (including e-learning and distance learning) can be offered to students with disabilities (by their written request) in accordance with their individual psychophysical characteristics:
1) for persons with vision disorders: a printed text in enlarged font; an electronic document; audios (transferring of learning materials into the audio); an individual advising with an assistance of a sign language interpreter; individual assignments and advising.

2) for persons with hearing disorders: a printed text; an electronic document; video materials with subtitles; an individual advising with an assistance of a sign language interpreter; individual assignments and advising.

3) for persons with muscle-skeleton disorders: a printed text; an electronic document; audios; individual assignments and advising.


	Course Instructor
	Travin A., lecturer, Department of Management




Аnnex 1
Course Content
Lectures and Seminars

Topic 1 Digital Tourism. Digital Tourism Ecosystem. Online Customer Journey in Tourism.

Topic 2 Online Destination Management.

MOOC course

eTourism: Communication Perspectives. https://iversity.org/
Topic 1. Communication: an introduction to its nature and history

Topic 2. The Online Communication Model (OCM) and the quality of online contents

The Online Communication Model, analysis of the content quality in online communication.

Topic 3. Usability analysis and web analytics

Usability and usages analysis of tourism websites, mobile apps and other online communication tools, strategies to assess usability.

Topic 4. Localisation of online content

Cultural translation / localization of messages for people with different cultural backgrounds and experiences, localized website for domestic and international visitors. Case of Quito (Ecuador).

Topic 5. B2B activities and eLearning within the hospitality and tourism domain

The notion of eLearning and its use in the hospitality and tourism field, eLearning courses about Destination Management Organizations. Case of “Ticino Switzerland Travel Specialist” online course.

Topic 6. User Generated Contents (UGCs) & Web 2.0

Communication opportunities given by UGCs and Web 2.0, hotels’ communication strategies to respond to online reviews.

Topic 7. Reputation in online media

The definition of the reputation construct and its relevance in the online domain, how to analyze the online reputation of a tourist destination.

Topic 8. Argumentation in online travel reviews

Definition of argumentation, argumentative analysis of Online Travel Reviews of a Chinese National Park.

Annex 2

Assessment Methods and Criteria
Assessment Methods 

	Types of Assessment
	Forms of Assessment
	Modules

	
	
	1
	2
	3
	4

	Formative Assessment

	Class work
	*
	*
	
	

	
	Intermediate tests
	
	*
	
	

	
	Intermediate cases
	
	*
	
	

	Summative Assessment
	Exam 
	
	*
	
	


Assessment Criteria
In-class Participation (lectures and seminars)
	Grades
	Assessment Criteria

	«Excellent» (8-10)
	A critical analysis which demonstrates original thinking and shows strong evidence of preparatory research and broad background knowledge. 

	«Good» (6-7)
	Shows strong evidence of preparatory research and broad background knowledge. 

	«Satisfactory» (4-5)

	Satisfactory overall, showing a fair knowledge of the topic, a reasonable standard of expression. Some hesitation in answering follow-up questions and/or gives incomplete or partly irrelevant answers.

	«Fail» (0-2)
	Limited evidence of relevant knowledge and an attempt to address the topic.  Unable to offer relevant information or opinion in answer to follow-up questions. 


Written Assignments (Tests at lectures, Individual work, Written Exam, etc.)

	Grades
	Assessment Criteria

	«Excellent» (8-10)

	Has a clear argument, which addresses the topic and responds effectively to all aspects of the task. Fully satisfies all the requirements of the task; rare minor errors occur; 

	«Good» (6-7)
	Responds to most aspects of the topic with a clear, explicit argument. Covers the requirements of the task; may produce occasional errors.

	«Satisfactory» (4-5)

	Generally addresses the task; the format may be inappropriate in places; display little evidence of (depending on the assignment): independent thought and critical judgement include a partial superficial coverage of the key issues, lack critical analysis, may make frequent errors.

	«Fail» (0-2)
	Fails to demonstrate any appropriate knowledge.


Exam (project work)
	Grades
	Assessment Criteria

	«Excellent» (8-10)

	A well-structured, analytical presentation of project work. Shows strong evidence and broad background knowledge. In a group presentation all members contribute equally and each contribution builds on the previous one clearly; Answers to follow-up questions reveal a good range and depth of knowledge beyond that covered in the presentation and show confidence in discussion.

	«Good» (6-7)

	Clearly organized analysis, showing evidence of a good overall knowledge of the topic. The presenter of the project work highlights key points and responds to follow up questions appropriately. In group presentations there is evidence that the group has met to discuss the topic and is presenting the results of that discussion, in an order previously agreed.

	«Satisfactory» (4-5)

	Takes a very basic approach to the topic, using broadly appropriate material but lacking focus. The presentation of project work is largely unstructured, and some points are irrelevant to the topic. Knowledge of the topic is limited and there may be evidence of basic misunderstanding. In a group presentation, most of the work is done by one or two students and the individual contributions do not add up.

	«Fail» (0-2)
	Fails to demonstrate any appropriate knowledge.


Recommendations for students about organization of self-study
Self-study is organized in order to:
· Systemize theoretical knowledge received at lectures; 
· Extending theoretical knowledge; 
· Learn how to use legal, regulatory, referential information and professional literature; 
· Development of cognitive and soft skills: creativity and self-sufficiency;  
· Enhancing critical thinking and personal development skills; 
· Development of research skills;
· Obtaining skills of efficient independent professional activities. 
Self-study, which is not included into a course syllabus, but aimed at extending knowledge about the subject, is up to the student’s own initiative. A teacher recommends relevant resources for self-study, defines relevant methods for self-study and demonstrates students’ past experiences.  Tasks for self-study and its content can vary depending on individual characteristics of a student. Self-study can be arranged individually or in groups both offline and online depending on the objectives, topics and difficulty degree. Assessment of self-study is made in the framework of teaching load for seminars or tests. 
In order to show the outcomes of self-study it is recommended:
· Make a plan for 3-5 presentation which will include topic, how the self-study was organized, main conclusions and suggestions and its rationale and importance. 
· Supply the presentation with illustrations. It should be defined by an actual task of the teacher.  
